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Key Findings

Company and Product Information

Covering Trends in Global Retail Markets

•	 In major markets like the US and the UK, retail spending is expected to decline, while emerging markets like 	
	 China expect a growth in 2010.

•	 There are signs of improvement for US consumers, but the recent destruction of wealth is expected to limit 		
	 consumer spending.

•	 Asia is believed to represent the best growth prospects for retailers and consumer-products companies in 	 	
	 2010.

•	 In India, garments, fashion accessories, cosmetics and white goods are expected to continue the uptrend of 	
	 2009 in 2010 and beyond.

•	 Forecasts show a continued growth of functional food in 2010, for example by a higher nutritional value for 		
	 consumers.

About our Reports

Market reports by yStats.com inform top managers about recent market trends and assist with    
strategic company decisions

A list of advantages
•	 yStats.com provides secondary market research: By using various sources of information we ensure        	 	
	 maximum objectivity for all obtained data. As a result companies get a precise and unbiased impression of 		
	 the market situation.
•	 The analyses, statistical reports and forecasts are only based on reliable sources including national and       		
	 international statistical offices, industry and trade associations, business reports, business and company 	 	
	 databases, journals, company registries and news portals.
•	 Our international employees research and filter all sources and translate relevant information into English. 	 	
	 This ensures that the content of the original studies is correctly interpreted.
•	 yStats.com delivers all research results as PowerPoint files. All data can therefore be used directly for board 	
	 presentations or be individually adapted. 
•	 If required, yStats.com provides in-depth analysis for all research projects. Simply send us a request. 

About yStats.com

•	 Founded in 2005, yStats.com is committed to research of objective, demand-based and up-to-date data on 		
	 markets and competitors for top managers from various industries including retail, home shopping,             	
	 e-commerce, telecommunications, logistics and energy. 
•	 Headquartered in Hamburg, Germany, the firm is a specialist for secondary research with a strong              		
	 international focus. 
•	 Major clients include Otto Group, Wirecard, Credit Suisse, Deloitte, Red Bull, Beiersdorf and Deutsche Post. 
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4. Discount Stores
•	 Expansion of German Discount Stores in Bulgaria
•	 Discount Shopping Growth in Australia

5. Supermarket/Hypermarket Stores

•	 Global Supermarket Perspectives
•	 Global Grocery Retail Strategy and Industry Trends
•	 Top 10 fast moving Consumer Goods Retailers, by 	
	 Retail Sales in USD, 2009
•	 US Supermarket Product Trends
•	 US Private Label Food Trends
•	 Five Trends to help Retailers Compete on                 	
	 Convenience
•	 US Hypermarkets Expansion Plans (including     	
	 Wal-Mart and Target)
•	 US Discounters Expansion Plans (including Kohl’s 	
	 and Costco)
•	 US Retailer and Department Store Expansion Plans 	
	 (including Family Dollar and Macy’s)
•	 Online Grocery Market Volume in the US and the 	
	 UK, in USD billion, 2014
•	 Hypermarket Trends in India

1.	GENERAL RETAIL TRENDS 

•	 Three Major Global Strategy Trends for Retailers in 	
	 2010 and beyond
•	 Global Challenges for Stationary Retailers and 		
	 Shopping Centers until 2020 
•	 Top 5 Retail Spending Trends 
•	 General Retail Trends: Economic Outlook for the 	
	 largest Retail Markets (Summary, China)
•	 General Retail Trends: Economic Outlook for the 	
	 largest Retail Markets (US)
•	 General Retail Trends: Economic Outlook for the 	
	 largest Retail Markets (Europe and the UK)
•	 General Retail Trends: Economic Outlook for the 	
	 largest Retail Markets (Japan, Russia, Brazil)
•	 Top 10 Global Retailers, by Retail Sales, in USD 		
	 million, 2008
•	 Globalization of Retailers: Impacts for US Retailers
•	 Globalization of Retailers: Share of Top 250        	
	 Retailers by Region/Country, in %, 2008
•	 Asian Retail Trends - Grocery, Apparel, fast moving 	
	 Consumer Goods, Electronics
•	 Growth of organized Retail in India, including total 	
	 and organized Retail in USD, 2007-2013
•	 Six Trends that will shape Brazil‘s Consumer and 	
	 Retail Market 
•	 Brazil’s Top 5 Retailing Product Categories by 	 	
	 Growth Rate, in %, 2009
•	 Retailing and Social Networking
•	 Global Retail and Licensing Trends for 2011 
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2. Convenience Stores

•	 Challenges for US Convenience Stores: More   	 	
	 Competitors for prepared Food Retailing
•	 Facts and recent Developments among the leading 	
	 US Convenience Stores
•	 Top 10 US Convenience Stores, by total Store 	 	
	 Count (Company-Operated and Franchise), 2009
•	 Convenience Stores Growth Trends in the UK
•	 Convenience Store Sales in the UK, in GBP billion, 	
	 2005-2010 & 2015f
•	 Rural Convenience Store Sales Trends in the UK
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3. Department Stores

•	 Department Store Expansions in the US
•	 Department Stores Growth Trends in China
•	 Japanese Department Stores Sales Breakdown, by 	
	 Category, in %, April 2010
•	 Japanese Department Stores Growth Trends, by 	
	 Category, in %, April 2010
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6. Franchising

•	 The Top 10 Global Franchises 2010
•	 Global Franchise Trends in the Restaurant and 	 	
	 Health Segment
•	 Top US Franchising Trends for 2010
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7. Multi-Channel

•	 Global Multi-Channel Retailing Strategy Trends
•	 Consumers Channel Crossing In-Store and Online
•	 The Influence of Channels on the Purchasing     		
	 Decision in the US
•	 Multi-Channel Activities of the leading US Retailers
•	 Home-Shopping Sales by Category in South Korea, 	
	 in KRW, 2008-2012

8. Online

•	 Six Global Online Retail Trends
•	 Online Retail Challenges for 2010
•	 Online Grocery Market Volume in the US and the 	
	 UK, in USD billion, 2014f
•	 UK Online Retail Growth Trends and Revenue      	
	 Potential for 2013
•	 Online Grocery Shopping Trends in the UK 
•	 Online Grocery Shopping Trends in the UK:         	
	 Reasons to buy online, in %, 2010
•	 Top 5 Product Categories ordered online in        		
	 Germany, by Age Groups, in %, 2009
•	 Sales in the Chinese Online Shopping Market, in 	
	 RMB billion, 2007-2012f

9. Catalog
•	 The changing Role of Catalogs in US Multi-Channel
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10. Mobile 

•	 Top Five Global Mobile Commerce Trends for 2010: 	
	 Bargain Hunting
•	 Top Five Global Mobile Commerce Trends for 2010: 	
	 Mobile Ticketing & Banking
•	 Top Five Global Mobile Commerce Trends for 2010: 	
	 Tangible Goods & Marketing
•	 Key Trends in the Mobile Content Services
•	 M-Commerce Trends in France, including Top 3 		
	 most popular M-Commerce Applications, in %,  		
	 2009
•	 Japanese E-Commerce Trends and M-Commerce 	
	 Potentials, including Share of M-Commerce in 2013

12. Retail Services

•	 Top 10 Customer Service Trends 2010
•	 The new Digital Customer and Marketing         	 	
	 Challenges for Global Retailers
•	 The four Social Media Trends reshaping Customer 	
	 Service
•	 Retail Rewards Trends in the US
•	 Participation Levels of Reward Programs in the US, 	
	 by Number of Programs per Consumer, 2009
•	 Reward Program Enrollments in the US by Selected 	
	 Groups and Growth vs. 2007, in %, 2009
•	 US Consumer Brand Loyalty in the Recession
•	 Reduction of Purchases of the individual preferred 	
	 Brand, by Category in %, 2010 vs. 2008

11. Pharmacy

•	 Supermarkets Focus On Healthcare Sector in the 	
	 UK
•	 Online Pharmacy Retail Trends in Germany 2010
•	 OTC Pharmacy Online Sales in Germany, in EUR 	
	 million, 2007-2008
•	 Chinese OTC Market Growth Trends until 2014
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13. Apparel

•	 Online Apparel Retail Share and Conversion Rates 	
	 Trends worldwide
•	 Price Discount Trends in Apparel
•	 Apparel Consumer Segment Trends (by Age Group 	
	 and Apparel Style) in the US
•	 Top 10 Global Apparel Retailers, by Retail Sales in 	
	 USD, 2008
•	 E-Commerce of Clothing and Fashion in Germany
•	 Trading Volume of Chinese Fashion Commodities 	
	 Online Shopping, in RMB billion, 2007-2012f



15. Electronics

•	 Electronic Trends in 2010, including Tablets and   	
	 E-Book Readers
•	 Electronic Trends in 2010, including Smart TV and 	
	 Mobile TV
•	 Electronic Trends in 2010, including 3D and      		
	 Connected Cars
•	 Electronic Trends in 2010, including Android and 	
	 Apps
•	 US Consumer Electronics Outlook for 2011
•	 US Consumer Electronics Sales Revenues,                 	
	 in USD billion, 2006-2011f
•	 Consumer Electronics Accessories Purchasing 	 	
	 Trends in the US: Accessories and Audio
•	 Consumer Electronics Accessories Purchasing 	 	
	 Trends in the US: Digital Imaging and Gaming
•	 Consumer Electronics Accessories Purchasing 	 	
	 Trends in the US: Home Networking and Home 		
	 Theatre
•	 Consumer Electronics Accessories Purchasing 	 	
	 Trends in the US: Video and Wireless                		
	 Communication
•	 Consumer Electronics Accessories Purchasing 	 	
	 Trends in the US
•	 China Consumer Electronics Outlook until 2014

17. Household Appl. & Home Furniture

•	 Global Household Appliances Trends
•	 Green Home Trends
•	 Share of US Consumers plan to Purchase Energy 	
	 Efficient Home Appliances, by Category in %, 2010
•	 Top 10 US Kitchen and Bath Trends 2010
•	 Chinese Furniture Style Trends

18. Luxury

•	 Global Luxury Retail Market Trends
•	 Global Luxury Retail Market Outlook
•	 Luxury Market and the Recession in India -       		
	 Strategic Implications

19. Perfumeries

•	 Four Global Perfumery Trends in 2010
•	 European Market for Natural Cosmetics
•	 Luxury Cosmetics Trends in Japan
•	 Herbal Product Trends in the Indian Market

20. Sports

•	 Major Fitness Trends 2010
•	 Global Home Fitness Equipment Market Trends
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14. DIY and Gardening

•	 DIY Trends, including Home Décor, Furniture, Color
•	 DIY Trends, including Landscaping, New-Home 	 	
	 Construction, Remodeling
•	 Gardening Retail Sales Trends in the UK

16. Food/Grocery

•	 Top Ten Food Trends for 2010
•	 General Food Retail Trends
•	 Sales Migration from Service to Retail in the US 		
	 Food Sector
•	 Food Retailing during the Recession in the US and 	
	 Implications for Retailers
•	 Food and Drink Purchasing Behavior in the         	
	 Recession in the UK
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One of the consumer goods spending trends for 2010 is that local and 
regional grocery players will become acquisition targets.
Top 5 Retail Spending TrendsTop 5 Retail Spending Trends
• Discretionary spending cutbacks continue to change the way consumers shop. Consumers now use coupons with an enthusiasm

not seen in many years—for the first three quarters of 2009, Inmar reported that manufacturer coupon redemptions were up 26%.
• Food departments outperformed nonfood, health and beauty and general merchandise departments as Americans returned to

cooking and eating at home—boosting grocery channel shopping trips in the process. Store brands grew becoming an acceptable
alternative—or even preferred brand—for many. Meanwhile, consumers “traded down” across categories, preferring chicken,
turkey and pork to beef and seafood. While value channels such as supercenters, club and dollar stores, as well as online retailers,
drove shopping trips to their stores, discretionary retail channels (home improvement, office supply and pet stores) saw declines.

Top Five Consumer Goods Spending Trends in 2010
1 Restraint remains the new normal Americans confidence has been slower to rebound compared to other parts of the world The1. Restraint remains the new normal. Americans confidence has been slower to rebound compared to other parts of the world. The

need to save money, unemployment and other economic issues continue to be top of mind, suggesting that any return to past
behavior may take some time—if at all.

2. Value is a top priority. With no signs of readiness to open wallets, a focus on low prices at the expense of all other variables
threatens margins. Value messaging must also include some point of differentiation beyond pricing. Manufacturers and retailers
th t “d i th i ” d t k ti l i i ti d d di lik l t b th bi ithat “drive the recession wave” and take an active role in innovation and ad spending are likely to be the big winners.

3. Store brand growth continues. Even with year-end 2009 softness in store brand dollar share growth as retailers cut prices
across the store to be more competitive, unit share growth continues and retailer focus has never been stronger.

4. Grocery consolidation intensifies. Local and regional players, unable to drive profits in the soft economy, will become
acquisition targets and some larger national and regional grocers will divest unprofitable formats and banners to strengthenacquisition targets and some larger national and regional grocers will divest unprofitable formats and banners to strengthen
investments behind their winning formats and banners.

5. Assortment wars escalate. Retailer efforts to simplify the consumer shopping experience by eliminating aisle and shelf clutter will
cause market share land grabs for small and medium-sized brands in pursuit of elusive revenue growth. Retailers may lose sales
as they shift away from in-store merchandising that drove impulse buying and built shopper baskets. Look for brands caught in the
trap of greater store brand focus and assortment optimization to forge alliances with key retailers enter or step-up efforts as store

6

Source: Brandweek, December 2009

trap of greater store brand focus and assortment optimization to forge alliances with key retailers, enter or step-up efforts as store
brand suppliers, and/or explore direct-to-consumer sales.
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Clothing (36%) was the top category sold at department stores in Japan 
in April 2010, followed by food (25%).
Japanese Department Stores Sales Breakdown by Category in % April 2010Japanese Department Stores Sales Breakdown, by Category in %, April 2010
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The survey covered sales at 92 department store operators with 267 shops.
Source: Japan Economy News, May 2010
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